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Entries in the Pro-Talk EXTRA newsletters might not be
expensive, but if written well, they can get you more sales leads
than a mailshot or an expensive colour magazine advert. So they're
worth spending an equivalent amount of time on.

First, think about what you want. Are you trying to get sales
leads? Visitors to your website? Datasheets downloaded? Or are
you trying to reinforce your brand image? It is possible to do all
of these, and more, but at the expense of each other. Focus on
one objective and you'll be happiest with the results.If you want
readers to do something, you need your piece to centre around a
‘call to action’. Have you got something free to give them, even if

them anything more than “visit our website”? Be imaginative.

the newsletter (the contents section) as well as above your main
text. This is not a ‘summary’ of your text: it's the headline. Think
of it as the slogan on an advert or poster. You've got one line,

over more snappily. The headline should then ‘lead on’ to the
text, which should be as concise as you can make it. Never run
on past about 75 words, or readers will get bored before they get
to your ‘call to action’.

Then comes the sign-off. This is the link people have to click,
customer care managers are here to advise you at any stage.
that if you give them lots of options (a web link, an email address,
: week or two before publication, so any queries can be resolved.

the number for them to call and so on. Experience has shown

phone and fax numbers) it doesn't increase the number of

ADVERTISING ENQUIRIES

i responders... but it does make it aimost impossible to measure
the response. You may not mind, being confident that one way
or another, the EXTRA will work, but in most cases you'll want to
know how many responses you get. So keep things simple.
Everyone can click on a web link, so just one of those at the end
: will work perfectly.

How do you generate name-and-address sales leads
from a web link? Either use the newsletter's own Sales Enquiry
Service (just specify you want that), or create a page on your
website that people will click through to where you can gather
the information you need. If you're not after name-and-address
it's a datasheet? If you want them to visit a website, can you offer
and want to measure how many people do so, remember one
thing: people clicking through from an email will not register on
Start with the headline. This is crucial, as it goes at the top of
another website show up there. So you'll need to create a special
website address (usually a code added to the end of your
address - your website designer can show you how). Or better
which is 70 characters, but 40 or 50 characters gets the message
through to the EXTRA newsletter, welcoming them and giving
them the information you've promised in your advertisement?
You can then easily count the views of this page, and of course,
you can then invite visitors to investigate the rest of your website.

sales leads, but want people to click through to your website,

your own website statistics. Only people clicking through from

still, why not create a special ‘landing page’ for people clicking

Finally, the editors on all the Pro-Talk websites and our

But please, try to get us your copy in good time, preferably a

Sales Manager: Tony Rand T: +44 (0)1206 541687 E: tony.rand@pro-talk.com London Sales Manager: James Hancock T: +44 (0)20 7970 4941 E: james.hancock@pro-talk.com

PRO-TALK NETWORK EDITORIAL EMAIL ADDRESSES

BuildingtalkD

Electronicstalk

s for Ecctronics Engincers worldwide .updsted asty

Engineeringtale

Buildingtalk: news@buildingtalk.com
Electronicstalk: news@electronicstalk.com
Engineeringtalk: news@engineeringtalk.com

Laboratorytalk: news@Ilaboratorytalk.com

Manufacturingtalk

ProcessingtalkD

vttt newe o roce enginears _updstad anty

Manufacturingtalk: news@manufacturingtalk.com
Marketingservicestalk: news@marketingservicestalk.com
Printingtalk: news@printingtalk.com

Processingtalk: news@processingtalk.com
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LYNDON WHITE, managing editor of Pro-Talk, explains the need
for more exclusive content on our site network:

66

At the start of the decade the Pro-Talk websites led the

business publications in our various sectors to run every press
release that was submitted to us.

Times have changed, however, and at Pro-Talk we are
determined to keep ahead of the pack. Now there are automated
services trawling the internet and publishing everything they can
find. Online readers have become ever more discerning and
issues of quality have come to the fore. We intend to use our
editorial talent to deliver the quality that draws in the readers who
will ultimately be your sales leads.

That’s why we no longer guarantee to publish every press
release and article we receive. Our focus is now on exclusivity and
originality, and that's something you can take advantage of, today.

So what are these ‘exclusive’ articles we're so keen on? :
They're pieces you've written that you're not going to publish on
your own website, or offer to other sites. If you're prepared to
write something exclusively for us, not only will we guarantee to
publish it, but to make it worth your while, we'll do much more.
We will give your article front-page billing on our site on the day
of publication, and we will guarantee its inclusion in that week's
editorial newsletter. This is something we have never before
offered. And by contributing to the quality of our editorial, you put
yourself in the driving-seat for pulling in even more readers. :

Note that we're only interested in online exclusivity. If you want

ADVERTISING ENQUIRIES

i to offer us articles that are also being written with printed
publishing industry into a whole new era, as the first business-to-
fine. And it's the words that define exclusivity, not the subject; it
is alternative write-ups we're interested in.

magazines or in-house printed-only publications in mind, that's

We also guarantee to our advertisers and subscribers that all

of their relevant submitted press releases and articles will appear
: on a particular Pro-Talk site.

Our editors now start each day going through any articles

submitted that have been written for exclusive online publication
on Pro-Talk sites. Once they've finished editing and publishing
these, they'll move on to news stories submitted on general
press circulation. Naturally, priority here will be given to the most

major announcements, but good, full-length technical
background articles will also make their way up the list.
We're still distinguished from printed media in that we'll

publish many times more individual releases and articles each
month, based on the editor's judgement of likely reader interest.

Think of this as a real opportunity. Never before have we

offered you the chance to get yourself on our front page as a
headline, nor have we offered you the chance to know in
advance that you're going to be in our editorial newsletter. All we
need are articles that won't appear anywhere else online - simply

mark them as ‘exclusive’ when you send them in.

See below for editor contact email addresses.

Sales Manager: Tony Rand T: +44 (0)1206 541687 E: tony.rand@pro-talk.com London Sales Manager, James Hancock T: +44 (0)20 7970 4941 E: james.hancock@pro-talk.com

PRO-TALK NETWORK EDITORIAL EMAIL ADDRESSES

BuildingtalkD

Electronicstalk

s for Ecctronics Engincers worldwide .updsted asty

Engineeringtale

Editor: Howard Chapman

E: news@buildingtalk.com
Editor: Laurence Marchini

E: news@electronicstalk.com
Editor: Chris Rand

E: news@engineeringtalk.com
Editor: Russ Swan

E: news@Iaboratorytalk.com

Manufacturingtalk

ProcessingtalkD

Editor: Mike Page

E: news@manufacturingtalk.com
Editor: Richenda Wilson

E: news@marketingservicestalk.com
Editor: lan Mayor

E: news@printingtalk.com

Editor: Nick Denbow

E: news@processingtalk.com

B
Talk

All Pro-Talk sites
Managing Editor: Lyndon White
E: lyndon.white@pro-talk.com

Pro-Talk is part of Centaur Media plc, 50 Poland Street, London W1F 7AX

From the desk of the Managing Editor December 07. Revision 1
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EDITORIAL NEWSLETTER

PUBLICATION DAY

EXTRA NEWSLETTER
PUBLICATION DAY

Buildingtalk weekly on Monday weekly on Tuesday
Electronicstalk weekly on Tuesday weekly on Wednesday
Engineeringtalk weekly on Thursday weekly on Friday
Laboratorytalk weekly on Wednesday weekly on Thursday
Manufacturingtalk weekly on Monday weekly on Tuesday

Marketingservicestalk

monthly on first Monday

monthly on second Monday

Printingtalk

weekly on Monday

monthly on fourth Tuesday

Processingtalk

weekly on Tuesday

twice-monthly on the
second & fourth Wednesday

ADVERTISING ENQUIRIES

See overleaf for list of monthly special sections within the EXTRA newsletters

Sales Manager: Tony Rand T: +44 (0)1206 541687 E: tony.rand@pro-talk.com London Sales Manager: James Hancock T: +44 (0)20 7970 4941 E: james.hancock@pro-talk.com

PRO-TALK NETWORK EDITORIAL EMAIL ADDRESSES

BuildingtalkD

Electronicstalk

Buildingtalk: news@buildingtalk.com

Electronicstalk: news@electronicstalk.com

Engineeringtalk

Engineeringtalk: news@engineeringtalk.com

[rhe worirs umber 1 desion news source . updated daly

Laboratorytalk: news@Iaboratorytalk.com

Pro-Talk is part of Centaur Media plc, 50 Poland Street, London W1F 7AX

Manufacturingtalk

Manufacturingtalk: news@manufacturingtalk.com

e wo.1 production Enginearing news source updated ity

Marketingservices-'a-l'k Marketingservicestalk: news@marketingservicestalk.com
 Daity updated news for marketing professionals
PrintingtalkD

Printingtalk: news@printingtalk.com

Processingtalk: news@processingtalk.com

ProcessingtalkD

Pro-Talk Newslatter December 07. Revision 1
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SPECIAL SECTION SUBJECT

—X 1 RA newslatter: monthly special sections

Buildingtalk

e Roofing, cladding & insulation

January, April, July, October

e Heating, ventilation & air conditioning February, May, August, November
e Security, incorporating CCTV & intruder alarms i March, June, September, December

Electronicstalk

e Interconnection
e Embedded electronics
e Test and measurement

January, April, July, October
February, May, August, November
March, June, September, December

Engineeringtalk

e Drives, motors & controls
e Fasteners & tools

January, April, July, October
February, May, August, November

o Bearings March, June, September, December
Laboratorytalk e Chromatography January, April, July, Oct

o Particle analysis February, May, August, November

o VViscometry & rheometry March, June, September, December
Manufacturingtalk o RFID & barcoding January, April, July, October

e Test & measurement
e Robots, manipulators & actuators

February, May, August, November
March, June, September, December

Marketingservicestalk

o Interactive marketing
o Direct marketing
e Incentives

January, April, July, October
February, May, August, November
March, June, September, December

Printingtalk

e Supply chain & RFID
e Printing equipment
e Pressroom consumables

January, April, July, October
February, May, August, November
March, June, September, December

Processingtalk

o Water & waste
e Food & drink processing
e Flow measurement

January, April, July, October
February, May, August, November
March, June, September, December

ADVERTISING ENQUIRIES

Deadline for EXTRA newsletter entries: 7 days before date of publication

See overleaf for editorial and EXTRA newsletter timetable

Sales Manager: Tony Rand T: +44 (0)1206 541687 E: tony.rand@pro-talk.com London Sales Manager: James Hancock T: +44 (0)20 7970 4941 E: james.hancock@pro-talk.com

PRO-TALK NETWORK EDITORIAL EMAIL ADDRESSES

Buildingtalk

mltﬂwm-umawD Buildingtalk: news@buildingtalk.com

Electronicstalk Electronicstalk: news@electronicstalk.com

s for Ecctronics Engincers worldwide .updsted asty

EngineeringtalkD Engineeringtalk: news@engineeringtalk.com

Laboratorytalk: news@Iaboratorytalk.com

!:IE 'Jt'f",'ft},'fi’lgfi‘,!kg Manufacturingtalk: news@manufacturingtalk.com

Marketlngserwces- alki Marketingservicestalk: news@marketingservicestalk.com
 Daity updated news for marketing professionals

PrintingtalkD Printingtalk: news@printingtalk.com

Processingtalk Processingtalk: news@processingtalk.com

inoors_updstad anity

Pro-Talk is part of Centaur Media plc, 50 Poland Street, London W1F 7AX

Pro-Talk EXTRA Newslatter December 07. Revision 1
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Ratecard 2008
PACKAGES

PACKAGE ANNUAL RATE 3 MONTH BOOKING
VALUE PACKAGE £2,400 £800

* Sales lead service across every Pro-Talk site (= £200 per calendar month)

* Geographic specification of sales leads save more than 35%

* Monthly statistics update on individual items

¢ 3 x EXTRA Newsletter entries

® Banner advertisement in solus position (minimum 100 pages)

e Banner advertisement on all your own pages

¢ Advertisement design/creation

* Front-page logo

STANDARD PACKAGE £3,600 £1,200
 Sales lead service across every Pro-Talk site (= £300 per calendar month)

e Geographic specification of sales leads save more than 40%

* Monthly statistics update on individual items

* 6 x EXTRA Newsletter entries

e Banner advertisement in solus position (minimum 200 pages)

¢ Banner advertisement on all your own pages

* Advertisement design/creation

¢ Front-page logo

STANDARD PACKAGE PLUS £6,000 £2,000
* Sales lead service across every Pro-Talk site (= £500 per calendar month)

* Geographic specification of sales leads save more than 40%

* Monthly statistics update on individual items

* 12 x EXTRA Newsletter entries

e Banner advertisement in solus position (minimum 400 pages)

¢ Banner advertisement on all your own pages

e Advertisement design/creation

¢ Front-page logo

PREMIER BRANDING PACKAGE £6,000 not available

* Sales lead service across every Pro-Talk site

* Geographic specification of sales leads

* Monthly statistics update

* 6 x EXTRA Newsletter entries

e Banner advertisement in solus position (minimum 400 pages
e Banner advertisement on all your own pages

¢ Advertisement design/creation

* Front-page logo

e Company profile ‘microsite’

¢ Text advertisement on sales enquiry acknowledgement pages

(= £500 per calendar month)

ADVERTISING ENQUIRIES

See overleaf for Targeted Display Advertising and EXTRA newsletter

Sales Manager: Tony Rand T: +44 (0)1206 541687 E: tony.rand@pro-talk.com London Sales Manager: James Hancock T: +44 (0)20 7970 4941 E: james.hancock@pro-talk.com

PRO-TALK NETWORK EDITORIAL EMAIL ADDRESSES

Manufacturingtall D

Buildingtalk: news@buildingtalk.com Manufacturingtalk: news@manufacturingtalk.com

BuildingtalkD

Electronicstalk

s for Ecctronics Engincers worldwide .updsted asty

Engineeringtal D

Electronicstalk: news@electronicstalk.com Marketingservicestalk: news@marketingservicestalk.com

Mi:IS}"I_‘rl?serwcestalk.

Engineeringtalk: news@engineeringtalk.com Printingtalk: news@printingtalk.com

Laboratorytalk: news@Iaboratorytalk.com Processingtalk: news@processingtalk.com

Laboratorytalk Processingtalk D

<o updated asiy

Pro-TaIk is part of Centaur Media plc, 50 Poland Street, London W1F 7AX

Pro-Talk Ratecard December 07. Revision 1
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Ratecard 2008

TARGETED DISPLAY ADVERTISING & EXTRA NEWSLETTER

PACKAGE . RATE

TARGETED DISPLAY ADVERTISING

e Sales lead service across every Pro-Talk site

e Geographic specification of sales leads

* Monthly statistics update

* Banner advertisement in solus position on specific pages selected by product category
e Banner advertisement on all your own pages

¢ Advertisement design/creation

* Front-page logo

Monthly rate: £100

per hundred pages

(subject to a monthly minimum of
£200; please call or see website
for category rates)

EXTRA (ALL-ADVERTISING) NEWSLETTER
a low-cost, great value service for converting newsletter readers into sales leads, or driving to
your own website, or calling your sales department direct, OR all three...

Per Entry: £400

EXTRA SERIES OF FOUR
for ongoing quality exposure

Book four entries at £1,000
saving £600

SALES LEAD SERVICE

a low-cost, great value service for converting website visitors into name-and-address sales
leads. On every single one of your press releases, published on any Pro-Talk website, we will
add a 'request more information' button. We will data capture the readers' details, which are
then forwarded to you by email (normally within an hour of the enquiry being made), ready for
your sales team to call and convert into orders!

Annual Rate: £1,300
including one entry in an EXTRA
newsletter of your choice

MECHANICAL DATA

Banner size 728x90 pixels

Format GIF (static or animated, jpeg or Flash)

Hosting local or remote

Recommended files size <50kB for maximum visibility

(Please remember with Flash format advertisements that the target URL

must be embedded in the file, but please contact us first, as we have special requirements).
There are no production add-ons and our design service, if you need it, is free.

EXTRA NEWSLETTER PUBLICATION

Buildingtalk EXTRA: weekly on Tuesday, themed section on fourth Tuesday
Electronicstalk EXTRA: weekly on Wednesday, themed section on fourth Wednesday
Engineeringtalk EXTRA: weekly on Friday, themed section on first Friday

Laboratorytalk EXTRA: weekly on Thursday, themed section on third Thursday
Manufacturingtalk EXTRA: weekly on Tuesday, themed section on second Tuesday
Printingtalk EXTRA: monthly on the fourth Tuesday, themed section included each month

Processingtalk EXTRA: twice-monthly on the second and fourth Wednesday, themed section on fourth Wednesday

Marketingservicestalk EXTRA: monthly on the second Monday, themed section included each month

Deadline for EXTRA newsletter entries: seven working days prior to publication.

ADVERTISING ENQUIRIES

Sales Manager: Tony Rand T: +44 (0)1206 541687 E: tony.rand@pro-talk.com London Sales Manager: James Hancock T: +44 (0)20 7970 4941 E: james.hancock@pro-talk.com

PRO-TALK NETWORK EDITORIAL EMAIL ADDRESSES

Eﬂ"d"LgtflffD Buildingtalk: news@buildingtalk.com M?r‘!"fadu”ngtal Q Manufacturingtalk: news@manufacturingtalk.com

Electronicstalk Electronicstalk: news@electronicstalk.com Marketlngserwcestalk Marketingservicestalk: news@marketingservicestalk.com
 Daity updated news for marketing professionals

s for Ecctronics Engincers worldwide .updsted asty

Engineeringtal D Engineeringtalk: news@engineeringtalk.com Printingtalk: news@printingtalk.com

[rhe worirs umber 1 desion news source . updated daly

LLaboratorytalk Laboratorytalk: news@Iaboratorytalk.com ProcessingtalkD Processingtalk: news@processingtalk.com
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